
        
            [image: cover]
        

    
Social Media for Beginners

Step by Step for Small Business

This book is written for people who are new to social
media.

Quickest route to something usable in this
book:




Chapter 2: Quick Startup Checklist

Are you feeling overwhelmed? Don't despair! Everyone
is new to this at some level. Were all learning. I've distilled
what I know into a small book you can start using right away,
regardless of your level of expertise and how much or how little
time you have to devote to this new venture.

The social media landscape changes very quickly. Some
content in this book may change by the time you read this. To keep
up with changes look for future editions of this book. You may also
follow me on Twitter @marilynmcleod and find the social media book
series Facebook fan page via www.CoachMarilyn.com.

Enjoy the book and your adventures in social
networking!

Join me online as we learn more together!



Marilyn McLeod

San Diego 2010

www.CoachMarilyn.com
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Comments from some of Marilyn's clients:

"Marilyn translated the instructions in such an
attractive, lively and amusing way that she actually made it fun
for me to install the software, taking me right through to testing
the telephone link between my computer in Brussels and hers in
California! I was amazed, not at my ability to do the impossible,
but at her skill in enabling me to go through with the procedure
enjoyably. I would readily recommend her services to anyone who
feels apprehensive or even unqualified when it comes to building up
the trust they can in fact perform a similarly daunting
task."



Godfrey Spencer, Chairman of the Board

GITRACOM, Brussels, Belgium

"If you have the chance to hire Coach Marilyn, do
yourself a favor and do it! I have worked with Marilyn on several
large projects: the gala launch of a new organizational
partnership, a hurry-up web conversion project, the rebranding of a
website, and the development and organization of a partnership
project. I found her technical skills to be superb; whether the
question was about how to convert video, how to change a Flash
movie or how to track response to Google ads, Marilyn knows how.
But then, so do a lot of tech consultants. What makes Marilyn so
special is that her technical expertise comes bundled with superb
interpersonal skills. She can help you think through both the
technical and the human part of the problem, then help you
implement the solution. Best of all, she's a joy to have around as
a colleague. She's not only happy to pitch in and get the job done,
she does it with it humor and compassion."



Nicolette Toussaint, Communications Director

Alliant International University, San Francisco, California

"Marilyn has turned the agonising process of
developing my website into a personal growth experience far beyond
what I had hoped for. Working with Marilyn has been encouraging,
supportive and fun!"



Gina Lawrie, London, U.K.
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This ebook is licensed for your personal
enjoyment only. This ebook may not be re-sold or given away to
other people. If you would like to share this book with another
person, please purchase an additional copy for each person you
share it with. If you're reading this book and did not purchase it,
or it was not purchased for your use only, then you should return
to Smashwords.com and purchase your own copy. Thank you for
respecting the author's work.

DISCLAIMER:

This publication is designed to provide
accurate information in regard to the subject matter covered. 
The author is not engaged in providing legal, financial,
investment, accounting or business advice.  Should the reader
need such advice, the reader must seek services from a competent
professional.  The author particularly disclaims any
liability, loss or risk taken by individuals who directly or
indirectly act on the information contained herein.  The
author is an independent consultant and coach, and does not
represent any of the websites or organizations mentioned
herein.
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Introduction

First let me assure you. Everyone is a beginner at
some level when it comes to the Internet. Sure, I've been focused
on Internet technology and online marketing since 1996, so I
suppose I could call myself an expert. Does that mean I know
everything about the Internet and computers? Not by a long stretch.
My knowledge is broad, from how to run a web server to how to add
video and optimize content for the web. Many of my colleagues focus
specifically on one technical slice of the spectrum for their
entire career. Does that mean they know everything about their
small niche? I watch them continuing to study while their
technology of choice evolves or gives way to something new, and as
the technical or social landscape around their chosen field
changes.

My point is were all still learning. So if you're new
to this, have hope! Just take one small piece at a time, and even
while you're still feeling somewhat lost and overwhelmed with the
many possibilities opening up to you, you'll also be surprised at
how quickly you become an expert in the eyes of people around you
who know less than you did before you read this book and started
playing with the ideas.

In this book I'll present a basic social media
approach so you can get the lay of the land and decide where to
begin. Some of the specific features I mention may have changed by
the time I finish writing this sentence. If my instructions don't
match your experience, look around the interface in case they moved
the link, or step back and think of the general concept and see if
there's another way to do what I describe.

This book can help you get started. If you need more
support, check my website for webinars, teleclasses and coaching
opportunities. www.CoachMarilyn.com @marilynmcleod
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About the Author

Marilyn McLeod began working with Internet
technologies and online marketing in 1996, back in the days when
Macromedia Flash 2 fit on a 3.5 disk, registering a domain name
involved sending an email to netsol and paying $70/year, and a
whois search displayed all the domain names registered with that
character string so you could see at a glance who your competition
was online.

In the 90s you couldn't say she was especially
enthusiastic about the whole Internet thing, or even computers for
that matter, much preferring nature to the digitized world. After
spending a summer living happily in a primitive home in the north
woods of Minnesota, she moved to downtown Minneapolis and took a
job where she was surrounded by three computer systems. A short
time later she decided to come to terms with her new digital
landscape, put up a Do Not Disturb sign for a week while she poured
over computer manuals, and thus she went from being afraid of
computers to becoming the resident expert.

As she learned more about business, became a small
business owner herself, a consultant and finally a coach to other
small business owners, she brought her technology with her and
applied it to her clients projects.

In 1996 when she decided to put her coaching business
online, she chose to learn the technology behind the website. This
turned out not to be a simple task, as she found that many discreet
technologies came into play. She also discovered that experts in
one technology often had no awareness of the technology that came
before or after their little part of the spectrum.

In those early days it was clear that if she were
going to have an online business she needed to be the one who
understood the entire spectrum, so she could effectively
communicate with specialists as she needed them, and be able to
determine for herself which specialists and technologies to bring
into various Internet projects. This book series reflects her
journey into the social media space.
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 CHAPTER 1:

Social Media 101






What's everybody talking about with social media?
What is Twitter anyway and why should I think about Facebook? I
don't have enough time now for email, why add something new to the
mix? If I do jump in and try it, how do I get my feet wet without
drowning? Is that what's on your mind as you pick up this book?

Social media is a set of online tools that facilitate
conversation and networking with people you know, and people you
have yet to meet. The tools are usually neutral, simply providing
functionality. Its often how the users interpret and apply the
tools that determines how they evolve over time.

One of my clients asked me to assure you its a valid
choice not to become involved in social media. Yes, there are
advantages to being involved, and yes it'll take some of your time
and divert your attention, at least temporarily, from other
pressing issues. It could also save you time in the long run. Its
up to you how you engage in the social media world, and its
important to think strategically before you commit your precious
resources.

I think its important enough to write a book and add
a social media campaign to my own busy schedule, but I'm not in
your shoes. You're the one at the wheel of your life and your
business. It is a valid choice not to become involved. Even if you
make this choice, I think its important to know the lay of the land
and be able to speak intelligently with others about the subject,
and I hope this book provides that information for you.

What are some of the payoffs?

Have you lost touch with people over the years, or
even groups of people? With Facebook's Friend Finder, you might
find them again, and connect with them in a way that helps you can
stay in touch easily.

Do you sometimes wish you could be a little bird on
someone's shoulder to see what they're learning and what new
developments they're excited about? With Twitter you can follow
them and get real-time information as they send updates (or
tweet).

Would you like a website, but just don't have the
money to pay a web developer, or are you tired of waiting weeks or
months for your developer to finally make the few updates you want
to your website? With a blog you can control your own updates and
establish an online presence with free blog accounts.

Would you like an easy way to message a group of
people you work with? Twitter, Facebook or LinkedIn might be the
answer.

You have your circle of influence. Do you ever wish
you could send a message to second-degree contacts, meaning
everyone connected to the people in your circle of influence?
LinkedIn provides you a way to do this.

Would you like a way to boost your brand without
spending a lot of money? A well-designed social media campaign can
make a big difference.

There are many social media tools and many other
online services available, most of them free. In this book I'm
going to focus on a basic approach to social media that most people
will find effective. I'll explain the benefits of each basic social
media tool and how to get started. For more advanced features,
check out Volume 4 in this series Social Media Strategy,
or follow along in Volume 5 Social Media Workbook.

 



Visit: http://www.smashwords.com/books/view/10315
to purchase this book to continue reading. Show the author you
appreciate their work!
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