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Some people are willing to swallow any promise that might make them easy money. The latest target is social media. It seems that everyone these days wants to know how to get social media to pay.
Marketing mavens struggle to advertise on social media; content mills try to find a way to squeeze the maximum amount of keywords in 140 characters or less; bloggers want to clock enough traffic to qualify for high-paying ads. LinkedIn serves up one-line ads that guarantee you a lucrative social media manager job at the end of an expensive online course.
WARNING
This book is not intended to be a primer for corporate entities, marketing mavens, SEO keyword content mill workers, hysterical bean-counting “give us your last bean!” advertising professionals, networking pundits, get-rich-quick quacks, or self-acclaimed experts of any kind.
If you are looking for the quick fix, if you see social media as the perfect income-from-home-job, or if you are a marketer looking for a cheap replacement for ads, Bird Seed is probably not for you. This is not a book of guaranteed money-making techniques or platform-specific information.
The author’s goal in writing this book is to address the broader changes that have come about because of, and through social media. Bird Seed aspires to show how social media has engendered social change. This change is a fundamental shift away from “business as usual” in many fields, such as marketing, advertising, information technology, media, publishing, internet, and businesses of all kinds.
Without an understanding of the “big picture” of these changes, an average user might be inclined to try to make social media adapt to old, outdated ideas and techniques. But if you know what is really happening, you can better navigate this amazing medium, and use it in a way that enhances your life while participating in one of the most significant grassroots revolution of the century.

Bird Seed is a book for the everyman or everywoman who wants to exercise his/her voice in professional social media; for the dude (or dudette) who wants to learn how to present himself or his brand professionally, know the etiquette, discover how to navigate the forest of terms, and steer safely clear of the swamp of technological confusion.
If you want to know how to take part in the social media revolution and adapt it for your personal and business needs—while having fun at the same time—then please read on.
This book is a quirky, unconventional approach to professional social media, a motley collection of ideas—or seeds—on the phenomenon of this new means of expression. Bird Seed is a short, easy-to-read book that shows you how to cut to the chase, steer clear of social gaffes, organize mental clutter, Bird Seed shows how you can take part in the phenomenon of social media without social media taking over your life.

If you feel victimized by nonsensical Ebay ads in your search sidebar…
If you are pursued by a growing mob of Facebook friends whom you have never met…
If you are deluged with double opt-in messages when you can’t remember a single opt…
If you find yourself confused by application upgrades that downgrade your experience…
If you are unable to see the social media forest for all the meaningless trees of content…
If you are afraid that your last precious half-hour of free time may be on the chopping block of Twitter…
If you bemoan the disappearance of time, depth, and real meaning…
If you find it sad that your iPhone has replaced your dog as your constant companion…
If you suspect your wife has left you for her blog…
…then this book may be for you.
If you need a how-to on the specifics of any one social media platform or shining, inspirational stories on social media success, I recommend not buying this book; you may get frustrated and want your money back. The author writes only on subjects that last more than six months before requiring a rewrite.
New technology should not make us into a technician or slave to the application, but instead, it should free the individual to live a better life. The purpose of this book is to help you achieve the same goal.

Bird Seed is a collection of ideas—or seeds—about how to use social media for professional purposes. It shows how to promote without advertising and how to market without marketing: how to gather a flock of fans, and communicate with them effectively.
Visit: http://www.smashwords.com/books/view/105161 to purchase this book to continue reading. Show the author you appreciate their work!