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When I published the
predecessor to Niche Publishing: Publish
Profitably Every Time I failed to dwell at any length on what kind of niche topics
work by publishing or by other information dissemination means.
Instead, I focused on one topic, as an example, and developed it
extensively.

To atone for that
shortcoming (or choice) I then wrote a report called “100 Topics
for a Niche Marketed Book.” That, in turn, became part of a
subsequent book, Niche Marketing for
Writers, Speakers, and Entrepreneurs (which is now, alas, sold out and thus out of
print).

Because that segment of
the Niche Marketing book was so well received, I’m reproducing (and slightly
updating) it here, mostly in response to help many newcomers to the
field who, for the life of them, can't seem to think of a niche
topic or title that they think “will sell.” So what follows is not
only plagiarized from me, I suspect it is triply
replagiarized!

 


The purpose of this report
is to get the reader thinking about how they can convert their area
of expertise, or a field in which they want to build expertise,
into a niche product that will help others, and in so doing also
help themselves.

The alternative is to list
thousands of titles in hundreds of fields, which strikes me as
useless as if I told you I was going to help you build a house,
then instead of suggesting logical steps I simply listed all of the
components of that house.

You are singular, your
expertise is broad, your audience is varied, and there are many
ways you can share your expertise with those who want or need to
know more. So what follows is designed to help you see ways you can
create that unique link between what you know (or quickly could)
and what they want (or need, and thus would want if they only knew
more).

Where I suggest a topic as
an example, please insert your area of expertise, modify it as
needed, and see if that’s the fit you want to share. I suspect
there are 10 or 12 good fits in 101 suggestions!

 


 


First, there is the most
obvious kind of niche-marketed topic. Let's use nursing here as an
example.

 


(1) “How does one become a nurse?” (The
precise steps, from schooling through hiring.)

 




Then, (2) “How does one become unfirable as
a nurse?”

 


(3) “What 10 steps (or 5,
15, or 50) make every nurse excel?”

 


(4) “Where do you go from
nursing—and what can you do while nursing that will get you to your
new destination as quickly and as profitably as
possible?”

 


(5) "How can you do today,
and in the coming months, that will propel you to the job of head
nurse?"

 


What do nurses—or those so
aspiring—want (or need) to know? That is the core question you must
ask (and answer) to help others excel. (Focus on people who want
to go to the top, move ahead, make a mark, become exceptional. They
will buy your information because they want to progress quickly and
surely. To do that, they have learned to listen to experts. So you
sell core information packaged for easy comprehension and quick
application. Forget the plodders. Anybody can plod free of
charge.)

 


Focusing on how one uses that job to create
an even better life gives us:

 


(6) “How do you use your job as a nurse to
create financial security, which you can then parlay into true
wealth?”

 


(7) “How can nurses
maximize their basic and fringe benefits: health insurance, 401k,
Keogh plan, illness or injury protection, _____?”

 


(8) “How does being a
nurse provide a launching pad to change (the world, society, the
town, children's welfare, etc.)?”

 


Let’s stop for a moment to
remind you why we are identifying 101 niche topics. If you are to
command a niche you must have key, specific, doable information to
share (and sell) to others in your field. That almost always comes
from asking and answering the very question your colleagues want to
ask—and care enough about to hear your reply and even sometimes do
what you suggest.

The core element you will sell, and parlay
to success, comes from either providing direct benefits or by
telling others what they can do to receive those benefits.

Sometimes the topic you
develop will be original. Most of the time it won’t be quite that
unique; in fact, it may be in texts or literature that many of them
have read. But you will inject something into it that to make it
current, usable, and needed. Often that may be nothing more than
bringing the answers up to date in light of changes in the field,
new laws, new tools, and so on.

These topics are expressed, usually, as
questions. You will distinguish yourself by providing the answers,
plus examples of others applying those suggestions so the reader,
listener, or buyer can see themselves doing as you suggest.

 


Back to the magic list!

Many niche fields, like
nursing, require considerable learning and training. Thus
additional key niche information suggests itself: (9) “Directory
of the nursing schools in the U.S.: strengths, weaknesses, cost,
and registration requirements.”

 


Or a (10) “Directory of
programs and schools for specialized nurses, by category, cost, and
registration requirements.”

 


Practitioners of some
niche fields such as nursing are particularly sought nationwide,
even worldwide. In that case, (11) “A guide to nursing employment
and employment services for placement throughout the (United
States, Australia, Englishspeaking world, world, etc.)”

 


There is nothing more
exciting than reading the words of people in your niche field
describing what they do best and how they do it. That's a niche
book (12): a collection of sharp articles or interviews from the
best in the field.

On the other hand, there’s (13) a book of
horror stories of the worst practitioners in nursing or most other
niche fields. That would also be quickly bought, particularly if it
is full of loving humor.

 


 



Visit: http://www.smashwords.com/books/view/107190
to purchase this book to continue reading. Show the author you
appreciate their work!
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