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3 Simple Steps to Effective Music Marketing
Ready to dive into this important topic? Great.
Here’s a simple question for you:
What is music marketing?
Sure, you know it’s something you have to do. You have at least some grasp of what is it. You recognize it when you see it (most of the time). But at its most basic level, can you explain what it is?
And more importantly, can you spell out the basic elements of effective music marketing? Because, after all, if you’re going to invest your time and energy in promotion, it better be effective. Right?
Don’t worry if you can’t come up with a quick answer to my question. On the other hand, please don’t curse me if you think you know the answer and feel my probing here is pointless. Because it isn’t.
If you plan to read this report and use these ideas to create a music promotion plan for your music, you better damn well know why you’re doing it. You need to understand the underlying principles at work here. These elements are simple, but they’re often glossed over by eager musicians who just want to “get their name out there.”
Visit: http://www.smashwords.com/books/view/2845 to purchase this book to continue reading. Show the author you appreciate their work!