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Home Staging in a Hurry

Home Staging in a Hurry was written for
anyone who'd like to get a better price when selling their home --
in any market. Why the hurry? Sometimes, selling a home
quickly is a necessity; if you
follow the steps in this book you can get a fair price without a
lot of lead time, even if you only do the bare minimum. Inside
you'll find an overview of home staging dos and don'ts plus
checklists, examples and other information.
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1. What is Home Staging?

Home staging has been around for nearly 40
years but until recently was something left to real estate agents
selling high-end properties. With the recent sharp rise in home
sales, agents began to seek out professionals who specialized in
home staging for all their listings -- but what is it, exactly?
Basically, home staging is the process of de-personalizing your
home in order to make it more appealing to potential buyers. While
it may involve rearranging furniture, applying a new coat of paint
and buying new linens and accessories, it is not the same as home
decorating.

According to John Carter, co-founder of
DEKORA, a home-staging firm in Vancouver, "Getting a house ready to
live in and getting a house ready to sell are two totally different
things. Decorating is about making a home comfortable for you and
your family; staging a home is about merchandising properties. It
involves making a house clean and clutter-free so people can
connect with the home. Done right, it helps your place sell faster
and for more money."
(Cazzin, 2005)

When you are done staging, the property
should look move-in ready, inviting buyers to ask "When can I move
in?" and "Where do I sign?" instead of thinking how much they can
reduce the cost to accommodate existing or perceived
shortcomings

The goal is to create something that is
close to a blank slate for buyers -- something that looks like a
high end hotel suite, a show-home, or the layout in a magazine or
furniture advertisement. It has to be tidy -- both clean and
uncluttered -- and needs to highlight the flow of the home.

[back to table of contents]

2. Is it worth it?

By the numbers, the short answer is "Yes!"
The National Association of Realtors found that staged homes are on
the market 13.9 days as opposed to 31 for non-staged homes. NAR
statistics also indicate that staged homes sell for an average of
6.9 to 10% over listing price (Hudson 2006). In a buyer's market,
it is especially worthwhile -- every day or week shaved off the
time your house sits on the market is literally money in the
bank.

Sell quicker:

On average, 94% of staged homes sell in
less than 30 days. (Based on a StagedHomes.com survey of over 400
homes across Canada & the Continental US prepared
for sale by an Accredited
Staging Professional (ASP™) from June 2007 through November
2007.)

Sell for more:

U.S. Housing and Urban Development reports
that a staged home will sell, on average, 17% higher than an
un-staged home (HSR Top 10). Even the most reserved estimates suggest a 3% increase
over unstaged homes -- on a $300,000 home, that range is an extra
$9,000 to $51,000. Plus, because your home will sell faster, you
are less likely to lower your asking price.

[back to table of contents]

3. Why should I do it myself?

Agents will tell you that the return on
investment for professional home staging is about 300% but it is
hard to separate that return from the costs of improvements that
the stager recommends -- de-cluttering alone can add $2000-$3000 to
the selling price and every good stager will tell you this the
moment they walk in the door. Why not save them the trouble and
save yourself their $200-$400 consultation fee and do it yourself.

Following the tips in this book and using
the checklists, you can prepare your home for sale without spending
unnecessary cash and without someone telling you the same
information they tell everyone else. Staging will take time and
effort and if you cannot afford to offer these, you may be better
off hiring a professional. However, if you have already put sweat
equity in your house -- anything from painting a wall to decorating
a room to replacing a faucet -- staging should be no
problem.

[back to table of contents]

4. What's the minimum I can get away with doing?

The three things you absolutely need to do are cleaning, de-cluttering and
de-personalizing your space. All of these things require little in
the way of cash though they will take time and effort.

Clean:

This is a no-brainer -- who wants to look
at your dirt? Polish the mirrors, vacuum the floors, steam-clean
that carpet and sweep the dustwebs from the ceiling! If you want to
see how dirty your home is, take flash photos; the extra light will
show off shadows behind those dust-webs, reflect light off
fingerprints on windows, and emphasize any other dirt and grime
that in your day-to-day living you may have over-looked.
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