What others are saying about
Search Engine Optimization: Do It Yourself
"This guide was exactly what I was looking for. I am a small business owner / entrepreneur. I wanted to find out how to optimize my business websites for the search engines (mainly Google). The book taught me everything I needed to know in a conversational manner. I am really confident now that I know what I am doing with SEO on my websites, and also why it works... If you're like me and don't need a big tech manual, this is the book you want."
"Easy-to-read with invaluable, detailed information on how you can optimize your site. It was so well written that I couldn't put it down. I feel very good about the basic how to's of SEO. If you were like me and needed that extra little something to get you rolling with SEO, then this is it!!"
"This was a great read. I already had some SEO experience, but was looking to bring my knowledge to the next level. I bought this book with the expectation that I would be learning more, understanding more and doing more of my own SEO with little or no research on the side. All of my expectations were fulfilled."
"Provides a well reasoned explanation of search engine optimization, in an easy to understand format that works for the beginner. A great place to start when analyzing your search engine rankings."
"I feel like I now know what to do and how to succeed in implementing SEO for my website... and if I have questions, the author is completely willing to help! Who does that? I'm completely pleased with my purchase. I've already recommended this book to my friends."
by Christopher Nelson
Copyright 2011 Christopher Nelson
Smashwords Edition
License Notes:
This ebook is licensed for your personal use only. This ebook may not be re-sold
or given away to other people. If you would like to share this book with another person,
please purchase an additional copy for each recipient. If you’re reading this book and did
not purchase it, or it was not purchased for your use only, then please return to
Smashwords.com and purchase your own copy. Thank you for respecting the hard work of this author.
Disclaimer:
The information contained in this guide is for informational purposes only. The material in this guide is derived from my experience and opinions only, and is in no way a guarantee of any results you may or may not receive. The material in this guide may include information, products or services by third parties. Third Party Materials comprise of the products and opinions expressed by their owners. As such, I do not assume responsibility or liability for any Third Party material or opinions. The publication of such Third Party Materials does not constitute my guarantee of any information, instruction, opinion, products or services contained within the Third Party Material. The use of recommended Third Party Material does not guarantee any success and or earnings related to you or your business. Publication of such Third Party Material is simply a recommendation and an expression of my own opinion of that material. No part of this publication shall be reproduced, transmitted, or sold in whole or in part in any form, without the prior written consent of the author. All trademarks and registered trademarks appearing in this guide are the property of their respective owners. Users of this guide are advised to do their own due diligence when it comes to making business decisions and all information, products, services that have been provided should be independently verified by your own qualified professionals. By reading this guide, you agree that I am not responsible for the success or failure of your business decisions relating to any information presented in this guide.
Get in the Game: What Every Optimizer Has to Know
The Top Three Concepts: Relevance, Importance, Connections
Hello, I'm Christopher. You probably found this eBook while searching for an SEO guide on the internet, or from my SEO resource website, do-it-yourself-seo.com. You may have even been referred to this guide by a friend. Regardless of how you found this guide, I'm happy that you're here.
I wrote this guide because there seemed to be a desperate need for some kind of simple guide or manual... something for people that simply want to learn about search engine optimization (SEO) and how to get better results in search engines like Google, Yahoo, and Bing for their websites. For years now, I've consistently seen online forum posts and messages from frustrated individuals that were willing to pay good money for some kind of definitive guide. They didn't want a huge encyclopedia-type book on SEO (too involved and confusing), and they also didn't want a vague manual that tells them that all they need is meta data, keywords, links... in other words, the usual. In a nutshell, they didn't want anything that would generate even more questions after reading it. Who could blame them?
There was really nothing out there that educated normal people on the specifics of SEO in a quick, concise, and easy to understand manner. There was also nothing out there that explained how search engines "think". For this reason, I've included a lot of content in this eBook that is aimed at getting you to understand the search engines and how they work. In my experience, that's extremely important. Blindly adding keywords or doing other "SEO stuff" can actually do quite a bit of damage to your search engine ranking if you don't know what you're doing (it can be even worse than doing nothing).
This eBook is a guide, and the purpose of this guide is to do just that - guide you. It is not a “system”, and it is definitely not related to anything like the fake ads we often see online, such as “Get Top 10 Search Engine Results in 5 Days or Less”. On the contrary, this eBook was carefully prepared and organized to give you not only the facts, but also the knowledge and wisdom I've gained from research and implementing SEO for both myself and my clients over the years. If you read this eBook in its entirety, there's a good chance that you won't have to make the same mistakes I did. That's my goal.
Thank you to all of my subscribers, clients, and friends out there. The gift of your support has been tantamount to the success of this eBook. If you have questions regarding anything in this guide, please don't hesitate to visit the interactive SEO FAQ or contact me at my personal email address (cbnnexus2@gmail.com).
Sincerely,

Christopher Nelson
Before we get too in-depth, I'll go over some important points to keep in mind about search engine optimization. These points will help you to understand how search engines function and how to work with them honestly and productively. I strongly urge you not to skip this first section; it is important to understand how your website is viewed by search engines like Google, Yahoo, and Bing before you start to optimize for them.
By getting your head into the SEO game beforehand, you'll have what most professional optimizers took years to find out on their own. Learn from our mistakes before you move on. These concepts will help your reasoning and decision making when you are finally implementing SEO on your own website.
In order to create consistency and to simplify the examples and screenshots I have listed in this guide, I will be predominantly using one website example (Arora Designs, a web design company that I used to work with) to showcase the proper way to optimize.
Use the SEO FAQ
Just in case you didn't already know, I have developed a corresponding website to this guide: do-it-yourself-seo.com. The site was created with the specific purpose of being a supplemental resource for this guide. The website has an interactive SEO FAQ (frequently asked questions) area that was designed to help you on your way. If at any time you have any questions or comments about any of the topics I cover in this guide, you can visit the SEO FAQ and ask your questions or post your comments there. I will be monitoring the FAQs and will do my best to answer you as soon as I can. Click here to visit the SEO FAQ.
Why Do It Yourself?
Why learn SEO? Why do it yourself? Why spend all this time when you could simply hire someone or some company to do it all for you? The easiest answer can be summed up in one word: money. SEO can easily cost you tens of thousands of dollars. These days, SEO companies are known to charge anywhere from $50 to $1000 an hour. This isn't because these companies are evil or greedy. It's because search engine optimization is an incredibly valuable and time consuming service.
But what if you could do it yourself? What if you could easily learn all the SEO "secrets"? You can save a ton of money, time, and frustration by doing it all yourself. Plus, you'll have the piece of mind that you brought your website huge success through your own knowledge and dedication - and that is priceless.
What is SEO?
SEO stands for search engine optimization. SEO is the practice of improving not only the amount of traffic to your website, but also improving the quality of traffic to your website. Search engine optimization is usually done to improve search results for individual websites, but it can also be implemented for image search results and local map results. This website focuses on website search engine optimization, though it does mention image optimization and local map results as well, as part of a complete and thorough view of search engine optimization.
When someone optimizes their website for search engines, they will be required to edit the content of the website itself, such as text and images, as well as the HTML of the website. Only very basic knowledge of HTML is required in order to implement SEO on a website, especially if they have access to a content management system (website editor), which is now extremely common. This makes it extremely possible for almost anyone with nearly any level of computer literacy, web design knowledge, or marketing experience to implement SEO on their own website.
Search engine optimization is more than a collection of "rules". It has changed a lot over the years, and has gotten much more complex, comparatively. It is, however, still a relatively easy field to become an expert in. One simply has to understand what the search engines look for, what they want to see, what they view as important. While there may be a daunting amount of important things to know and remember about SEO in order to be a successful optimizer, it is not insurmountable. There is no special "computer language" you do not know or advanced concept that is required in order to start learning and implementing SEO. It simply takes a knowledge of the important concepts and specific factors to concentrate on, and some potentially abusive tactics to stay far away from.
In essence, one must know and understand the whole picture before they become anything close to a search engine optimization expert - both the good, and the bad. That way, they know what practices to emphasize, what practices to stay away from, and why. This guide will attempt to explain not only what to do and what not to do, but also the "why" of everything mentioned.
The following image shows both organic search results and paid search results. Paid search results are simply short advertisements that people have paid for. I have highlighted both a red and blue area within this image: the red area contains the organic search results, and the blue area contains the paid results. The red area (organic results) gets a whopping 75% of all clicks. Most people don't pay much attention to the paid advertisements that surround the "real" results.

Typically, the earlier a site appears in the search results page, the more visitors it will receive from the search engines:

Visit: http://www.smashwords.com/books/view/55650 to purchase this book to continue reading. Show the author you appreciate their work!