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About the Author
If you want to have a business that is fun and one you can easily adapt to your lifestyle -- whether you want to do it on the side or full time -- you’ve come to the right place. Party plan selling is all that and more.
Party plan selling provides an opportunity to meet lots of people and make money by making sales in a friendly, personal way -- through a party. Plus you can choose from a wide range of products and services and party plan companies to work with.
You have plenty of choices in how to sell, too, because you can set up your own marketing company or become a distributor or rep for a particular company. You additionally have the option of choosing a single-level company where you only sell direct for that company; or you can find a company with a multi-level sales program, where you build a sales team and get overrides from recruits.
As you’ll discover, party plan selling is a major growth industry, in part because it is so flexible and easily adaptable into anyone’s lifestyle. Plus it’s a good antidote to recent workplace trends, such as downsizing and outsourcing, because you create your own job. It also has great appeal to working moms and homemakers, because it’s a business you can run out of your home. And now you can use the Internet to help you sell.
This book will teach you what you need to know to get started in this business, from how to put on a party to how to make presentations at it to how to sell. It is chock-full of tips and success stories, and includes lots of charts to help you plan out what to do. It includes sections on organizing the business as well, so you can keep track of your leads, sales, and other paperwork.
In short, consider this an "everything you’d every want to know" about party plan selling, and if you want to know more, you can use the extensive references and resources section in Appendix B, which also includes the names and contact information for major players in the field. It includes the names of more than 100 companies, plus a list of major associations, business-building tools, and books in the field.
So now, come join the party. Put your party hat and thinking cap – maybe put one on top of the other -- and dig in and have fun. Here’s to a lot of profitable party plan selling. Have fun. Make money. And enjoy!
Chapter Highlights
- Summing up the main points of what to do
- Remembering top tips
- Keeping you going with inspirational thoughts
- Putting your party plan into action now
Now that you’ve finished this book -- or most of it -- and maybe have even started to put on parties, what are the main points to remember? What are the major steps to think about? And what if you run into difficulties or feel down? This chapter helps you put it all together. The first section is a kind of summary of the major points covered in this book, followed by top tips to remember. I’ve also included some upbeat inspirational ideas that’ll help you press on when things seem tough. So get going on this chapter -- and then get going on putting your party plan into practice. If you’ve already started, keep on going. And if you haven’t started yet, start now!
Putting It All Together
Following are the major highlights from the previous sections. I’ve organized according to the seven parts of the book, so you can easily go back to review and learn more.
Join the Party
What is the party plan business and how does it differ from multi-level marketing or MLM, which is sometimes called network marketing? Here’s a recap.
Party plan selling is one type of direct selling in which you put on a party to demonstrate your product or service to a group. Today, more than 13 million people are involved in the direct-selling industry in the United States, about 45 million worldwide, most on a part-time basis, and most are women.
There is a big overlap between party plan and MLM companies, because party plan refers to a type of selling, whereas MLM refers to a type of compensation plan. So a company can be both, and in fact the vast majority -- 80% of party plan companies -- have multi-level compensation plans.
A big benefit of party plan selling is that you can be your own boss, set your own hours, and it’s a fun way to meet and socialize with others.
The direct sales approach to selling has a long history dating back to the beginning of human society. It took the form of people trading with other families, tribes, and villages, and as cities emerged thousands of years ago, traders began to travel from city to city trading goods. Then, to jump ahead to the twentieth century, the first party plan company was the Stanley Home Products Company which started in the 1940s, and some of the Stanley salespeople created their own companies, such as Tupperware and Mary Kay. This method of selling proved so popular, that soon hundreds of party plan companies were formed, most selling personal care and homecare-type products.
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