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Welcome

Please distribute this book FREELY!

You may distribute, copy, or reprint this book
as long as you do so as is, without changes. It must contain the
information about the author and the links must remain intact.

Use this book…

• To offer to visitors of your web site

• As a giveaway to entice newsletter subscribers

• As part of bonus for your products or services

Learn more about Marketing Techniques for your
Small Business or Home based Business:

Contact us

KDeas@promozillamarketing.com

904-206-7754











Welcome to Promozilla
Marketing

As small business owners, we at Promozilla
Marketing know the challenges that a small business or home based
business faces when it comes to increasing sales and marketing.
With decades of experience in marketing for small businesses, we
understand the unique challenges of running a small business and
have developed proven strategies that can quickly be
implemented.

Our solutions include a do-it-yourself marketing
course for social media (including Facebook, LinkedIn and Twitter),
software that automates your marketing and full service consulting
to design customized strategies for your business. We work with you
to evaluate your current marketing techniques, review additional
options, implement new marketing strategies, and evaluate the
results.

Our founder, Kimberly Dubbeld-Deas is also a
professional speaker and trainer that specializes in sharing
marketing strategies that work.

Feel free contact me directly at
Kdeas@Promozilla Marketing.com to schedule an appointment.











Preface

As small business owners, our team at Promozilla
Marketing have built several businesses using traditional marketing
techniques. For decades, several of us have taught these techniques
to thousands across 20 countries. When many of us first heard about
social media like Facebook, Twitter, and LinkedIn, we had every
excuse for not being interested; It was new, just a fad; I did not
have time to learn it; it was just for college kids not business;
what I was doing worked; it was too expensive, to name a few.



Personally for over two years, I ignored these
sites, until I met a young marketing consultant who exposed me to
the truth about these sites. She opened my eyes and what I saw
convinced me to find out more. The more I found out, the more
convinced I became. Then slowly each of my partners had the same
experience. Finally, we realized we either needed to learn about
social media and start using it or be left behind.

As we began to learn more, we became more
excited about the possibilities. As we spoke with other small
business owners about this new marketing style, we realized many of
them were like us initially, they did not understand it, but were
open to learning about it.

We took our background in marketing and the
research and trials we had and decided to expose the truth to our
fellow business owners. We wrote this eBook as a story about two
friends, both business owners with the same goal but on different
paths. Through their conversations, we expose the myths about
social media marketing and reveal the truth

Written from the perspective of the main
character, Doubting Dan is against social media. Social Media Matt
uses social media marketing to grow his business and has more
clients than he can handle.

We have included documentation about social
media and third party references to check out for yourself. We
apologize in advance if any of the links are broken. Unfortunately,
from time to time, content providers will change website addresses
or remove links. If you find a broken link, please email us so that
we can fix it.

Since social media is growing daily, we will
focus on the three most popular sites: Facebook, Twitter and
LinkedIn. Now, sit back, relax and enjoy The Truth about Social
Media. After you have read it, we’d love to hear your feedback.

To your success,
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Introduction

As a small business owner, Dan is VERY busy. The
economy is tough on real estate brokers in his area. He wears many
hats when it comes to running his business; he is the owner,
business planner, top sales person, bookkeeper, head custodian, and
much more. The business pulls him in many directions and he is
constantly making decisions both big and small that affect the
direction of the business. He feels overwhelmed.

He uses traditional methods of advertising and
most of them, like print and radio, are expensive and are not
getting the same results as before. He looks for other ways to
generate sales with less cost and time; especially less time as he
is stretched by the demands of his business and family.

When he first hears of Facebook, Dan thinks it
is just for college students and people who have time to waste
playing silly games and sharing pictures of their vacations. He is
just too busy running the business to waste time with this.

When asked about LinkedIn, he thinks it is a
network for executives of big companies and corporate stuff. Being
a small business owner, he is not interested.

Twitter is the silliest of them all. Why should
he care what other people are doing right now? He is already on
information overload and did not need any more. Plus, who has time
to follow all that noise?











Chapter 1: Is it just a fad?

While at lunch one day, Dan sees his old college
roommate Matt. It has been a long time since they have talked. They
share a table and catch up on the years.

“So Matt, it’s been eight years since we last
saw each other,” Dan commented.

Drinking his iced tea, Matt nods in agreement.
“Yeah, It has been. It sure goes by quick. So, what have you been
up to Dan? Did you ever pursue your dream of owning your own
business?”

Dan let out a sigh pausing for a moment. “I sure
did. Right after graduation, I put together a business plan and got
a small loan from my folks. I opened a deli in a great location. It
was going well for the first two years, but then a popular
franchise operation opened up across the street. Right after that,
the largest company in town relocated and took with it most of my
customers. Most of my sales were gone overnight. I wasn’t able to
stay open and had close the doors.”

“I am sorry to hear that Dan. What are you doing
now?”

Matt is really interested, so Dan opens up to
him. “Well, I worked various jobs for a while and then about three
years ago realized I’d rather be my own boss. I got a real estate
agent’s license and shortly afterwards opened my own brokerage.”
Dan couldn’t help but feel proud of his accomplishment

Matt seems impressed by this. “Wow, really? A
Real Estate Broker? You must be making big money by now.”

Dan chuckles a little. “You must not have kept
up on the housing market? I have been running myself ragged just
trying to sell houses and acquire listings. There are so many homes
on the market. This is harder than I have ever experienced. ”

Matt finishes his sandwich and then nods
knowingly. “Two years ago I was struggling to get clients for my
consulting business and was about to go under. I started to look
for options and found some unique strategies for using the internet
to build my business. I came across Facebook, Twitter, and LinkedIn
– you know social media. Now I have more clients than I can handle.
I even had to hire more staff just to keep up. Have you used these
sites?”

“Facebook and Twitter?” Dan hesitates for just a
moment. “Don’t you think that stuff is just a fad and a waste of
time?”

“No, just the opposite. I think this is a real
21st century trend. You know, like the Internet and email.” Matt
finished off the last bite of his pie before continuing, “Think
about it, we do everything online. Why not market online? When is
the last time you sent something via the mail?”

 



Visit: http://www.smashwords.com/books/view/99717
to purchase this book to continue reading. Show the author you
appreciate their work!
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